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SeaBear Awarded Gold Medal For Outstanding Website

Anacortes, WA.  (June, 2007) SeaBear, a leading direct-to-consumer brand specializing in wild Alaskan salmon and other artisan seafood, is pleased to announce it has been awarded a gold medal for its website. SeaBear took home the gold for Outstanding Website in the small merchant category recently at the annual conference of the Multi-Channel Merchant (MCM) in Boston.

“As a company that is so heavily reliant on our website as a main source of business it is critical that our website be the best it can be. This award confirms what we believe about our website, that it is one that stands out amongst the rest,” said Mike Mondello, president of SeaBear.  
Multi-Channel Merchant honors both business-to-business (B-to-B) and business-to-consumer (B-to-C) marketers. Judges in the MCM conference, the largest of its kind in the world, spent weeks scrutinizing, evaluating and voting for the finalists in their annual awards contest. The judges named 64 Print Channel finalists, 37 Web Channel finalists, and 11 Cross-Channel finalists in 17 categories from more than 200 entries. Judging for “Best Website” in the small merchant category was based on a wide range of factors including design, usability, photography, customer service and performance.  SeaBear worked with TELLUS of Cincinnati to create the website. 

For a look at the gold medal winning website, please visit www.seabear.com.

 About SeaBear

The SeaBear Smokehouse has offered the very best wild salmon and other artisan seafood since 1957. Today SeaBear is a leader in shipping direct-to-customers a full line of fresh and smoked seafood and other northwest food delicacies around the country. It remains dedicated to the same principles upon which the company was founded five decades ago: Make great food people love, and always listen to the customers. In addition to its mail order business, SeaBear operates a wholesale business division and five retail stores under the Made In Washington name. To learn more, visit www.seabear.com.

SeaBear is also proud to support the Marine Stewardship Council (MSC) a non-profit independent group supported by Audubon Society and World Wildlife Fund, which has certified wild Alaskan salmon as a well-managed, sustainable fishery.  To learn more, visit www.msc.org. 
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